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The 7 steps to closed loop
Al and machine learning
marketing in your organization

2. Access the data

Access all the data you think you need
to answer the question - structured or
unstructured, one-time or real time
streams. This may include a diverse
range of data sources and types,

like databases and applications but
also spreadsheets, emails, images,
documents, chat and social data.

3. Stage the data

Combine, federate and store the data
from multiple sources and formats in
a single environment. An environment
that can handle diverse data like a
social posting to sensor data to web
site activity and crm records. The Al
and analytics system needs to be able
to manage the differences.

4. Learn from the data

Model the data, apply machine learning

and train the system to classify information, K H ,
recognize patterns and uncover trends, predict v
behavior and identify correlations as well as

sentiment. Al and analytics systems require a

lot of horsepower make sure your system can

handle it.

5. Insight results and outcomes

Let the system draw conclusions

and predict outcomes and make
recommendations. The system should
have built in analytics so you can see the
results in real time anywhere. This allows
you to refined the answers and distribute
the answers.

Identity Resolution

Deep insight into what is happening

across the information flow
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